
As we begin 2013, I’d like to take this 
opportunity to provide you with an 
update on our Lottery business.

Lottery Business Highlights
There was much to celebrate in 2012 in 
each of our lines of business. From a 
National perspective, it was the year of 
Big Lotto Jackpots, with both LOTTO 
6/49 and LOTTO MAX driving significant 
traffic to convenience stores.

The LOTTO 6/49 jackpot reached 
$40 million in 
November, the largest 
LOTTO 6/49 jackpot in 5 
years, while LOTTO MAX 
reached a base jackpot of 
$50 million plus 
Maxmillions 21 times in 
2012!  LOTTO MAX set a 
record with $100 million 
in jackpot prizes twice.

Our Regional 
category continued to grow with the 
introduction of Pick 2 and Midday Draws 
in June, followed by the expansion of our 
successful Watch N’ Win portfolio with 
the launch of Mega Dice. The Instant 
category continued to deliver strong 
results by offering new games, such as 
our $20 $100,000 A Year For Life, and 
bringing back consumer favorites, like 
$10 Classic Black. The re-launch of Pro-
Picks POOLS helped to demystify Sports 
lottery play, and we recently celebrated 
the third largest POOLS win of more than 
$725,000 for one lucky Brantford player! 

As we look ahead to 2013, OLG will 
continue to look for new and innovative 
ways to educate our consumers, drive 
impulse purchases at retail and offer 
maximum entertainment value in all of 
our lottery offerings.

Modernization
We continue to progress successfully 
since our OLG modernization 
announcement in March 2012. To recap, 
the OLG report “Modernizing Lottery and 
Gaming in Ontario’ outlined three key 
recommendations:
1. Becoming more customer focused.
2. Expanding regulated private sector 

delivery of lottery and gaming.
3. Renewing OLG’s role in oversight of 

lottery and gaming.

As part of this 
announcement, the OLG 
made two points clear:
1.Convenience stores are 
expected to continue to be 
the source of the majority 
of lottery ticket sales.
2.Convenience store lottery 
terminal locations will 
continue to be a priority.

Convenience store retailers continue 
to represent a significant contribution of 
all lottery sales in Ontario, generating 
approximately $168 million in 
commissions annually.

Request for Pre-Qualification 
(RFPQ)
The next phase of modernization was 
launched on December 14, 2012 with the 
release of the RFPQ.  The RFPQ process 
will enable OLG to identify qualified 
service providers eligible to receive the 
Request for Proposal (RFP) documents, 
the next stage in our procurement process 
to select a qualified service provider for 
the day-to-day operation of lottery in 
Ontario.

At this RFPQ stage of the 
procurement process, we’re asking 
potential service providers to 
demonstrate their capabilities as it relates 
to lottery operations, including:
• Experience executing business 

ventures or large projects, 
• Ability to develop and manage 

complex technology systems, and 
• Capacity in managing marketing and 

sales operations.

Those service providers that are pre-
qualified will then participate in the 
Request for Proposal (RFP), to enable 
OLG to select a qualified service provider 
to enter into an agreement with OLG to 
provide for the day-to-day operations of 
lottery in Ontario, which includes: a 
Lottery Integrator, Technology Lead and 
Marketing and Sales Lead.

The service provider will be 
responsible for recommending strategies 
to maximize the growth and success of 
the lottery business, developing products 
and marketing plans, operations, and 
process and cost optimization. While 
OLG will set the overall strategy for 
lottery, and manage the market by 
approving sales channel strategies and 
products, in accordance with its role in 
the conduct, management and oversight 
of lottery in Ontario.

To learn more about Modernizing 
Lottery and Gaming in Ontario, please 
visit www.olg.ca, or speak with your OLG 
representative.

I continue to remain committed to 
providing you with open and frequent 
communication and look forward to 
supporting the work of the OCSA Lottery 
Committee.  We want to continue to have 
an open dialogue about your business, 
Lottery modernization and our future 
together.  
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THE RACE IS ON! 
Woodbine 
Entertainment. 
Monday, March 4, 2

TICKETS ARE NOW ON SALE
Make a note now to attend our fabulous 
networking event. Enjoy the entertainment 
and a fine dinner with your peers at 
Woodbine as a prelude to ConvenienceU.
Download the registration form
 CLICK HERE

Be sure to attend the ConvenienceU CARWACS 
show at the International Center in Toronto and attend two OCSA 
seminars: “Free our Beer”, March 5 and “Robbery Prevention and 
Employee Safety” on March 6.  Drop by our booth: #1112/1113.

DON’T MISS CONVENIENCEU 
- TORONTO
March 5 & 6, 2013
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We face challenging economic times in Ontario and 2013 is 
going to be a very busy year as your Association continues to 
address many key issues. We work hard to listen to the needs 
of all our members and help develop solutions that address 
them as best we can. And this year the priority list looks to be 
quite full!

Your Association membership comprises nearly 7,500 of 
the 11,000 C-stores in Ontario. The industry represents $13 
billion in annual sales and employs over 69,000 people. 
Statistics show that over 3 million people visit C-stores every 
day in communities across the province and collectively, C-
stores sell more age restricted products than any other retailer 
– and do a better job of checking for age with our We-Expect-
ID program. 

Responsible Community Retailing
We will continue to encourage our members to participate and 
support them as best we can to engage their local political 
representatives and communicate the key points on important 
issues.

We have been very successful in working across the 
province to get numerous municipal councils to support stiffer 
penalties for those involved in the contraband trade – and to 
give more power to please to disrupt or curtail these illegal 
activities.

The success we have achieved is a direct result of our local 
members getting involved and directly engaging. And we are 
certain that their efforts are going to make a huge difference 
this year once the provincial Liberals choose a new leader who 
in turn will no doubt go to the polls to try and get a new 
mandate in the spring.

We already know that some of our key issues are going to 
play an important part in an upcoming election. Our ongoing 
fight against contraband tobacco is one. We also know that the 
sale of wine and beer in C-stores is also going to be a major 
issue. It is already heating up with the Progressive 
Conservatives proposing to allow C-Stores to sell wine and beer  
and the Liberals supporting an LCBO initiative to build 10 
“Express” stores inside 10 supermarkets to make it more 
“consumer accessible” to but liquor and wine.

OCSA today has earned considerable respect for our 
common sense positions. We succeeded in getting Toronto City  
Council to withdraw their controversial plastic bag by-law and 
to get them to prohibit big-box from the opening on nine on 9 
statutory holidays. And we will continue to address these and 
other issues using all available media opportunities to outline 
our positions.

We will continue to work and develop Employee Safe 
Practices and our very successful We-Expect-ID Age 
Verification Training program.

We continue to communicate with our members on key 
issues that affect us all including such things as our work on 
Gas Theft Awareness, Ontario’s Accessibility Standard for 
Customer Service, the end of the Penny in Canada, Credit & 
Debit card fees.

OCSA is also continuing to work with the media (TV, 
Radio, Press and Internet) to get all our messages out to the 
general public. And, of course, we feature our website and 
Convenience Connect to keep our members always up-to-date.

If you require assistance on any OCSA activity, please 
contact our office - (905) 845-9152 - or send an email to: 
info@conveniencestores.ca.

2013 - The Year Ahead
OCSA Gears Up To Address Many Issues 

Ontario Convenience Store Association members are responsible community 
retailers. Convenience stores sell more age restricted products than any other 
retailer, and do a better job of checking for age than any other retailer.

The Ontario Convenience Stores Association (OCSA) represents convenience 
stores throughout the province that are committed to Responsible Community 
Retailing.  The OCSA membership comprises nearly 7,500 of the 11,000 
convenience stores in Ontario.  The convenience store industry represents $13 
billion in sales annually in Ontario and employs over 69,000 people.  More than 3 
million people visit convenience stores in communities across Ontario every day.

Dave Bryans, OCSA CEO is continually being interviewed on key issues.
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CONVENIENCEU - TORONTO
March 5 & 6, 2013      NEW LOCATION!
Be sure to stop by the OCSA Booth 
#1112/1113
Hall 2 - International Centre
6900 Airport Road
Mississauga ON L4V 1E8

Trade Show Hours
Tuesday, March 5 - 12:00 – 5:00 p.m.

BE SURE TO ATTEND OUR FREE SEMINARS
Tuesday, March 5th     11:30 am – 12:15 pm

Free Our Beer
This seminar is a great opportunity for retailers to learn 
how to communicate to the public, government and local 
media about the ongoing demand from our customers to 
have more access to beer/ wine in the c-store channel. This 
seminar will appeal to all types of c-stores, and it is all 
about the future.

Wednesday, March 6th     11:30 am – 12:15 pm

Robbery Prevention and Employee Safety
Join Crime Stoppers and the Toronto Police Services in a 
dialogue on preventing robberies and employee theft, as 
well as sharing strategies to enhance the safety of your 
stores. Be prepared with your questions so we can answer 
the many retailers’ concerns about crime in their 
communities.
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Two Task Groups Named to Study Prevention 
Among Vulnerable Workers, Small Business

Ontario Chief Prevention Officer George Gritziotis has named the members 
of two task groups who will consult and provide advice about vulnerable 
workers and about small business. Dave Bryans to represent OCSA.

★ About 1.85 million people in Ontario have disabilities.
★ About 15.5 per cent of Ontarians have disabilities.
★ The number of Ontario seniors could more than double to 4.1 million by 2036.
★ By 2017 Ontario will have more seniors than children aged 14 and under.
★ More than 360,000 organizations in Ontario must comply with the customer 

service standard, and 60,000 have to file an online report.
If you have more than 20 employees, you were required to file an 
online report by December 31, 2012 and should still do so if you 
missed the deadline.

Accessibility Reporting
Ontario’s Accessibility Standard for Customer Service came into 
effect on January 1, 2012 for all businesses and not-for-profits in 
the province.  If you have more than 20 employees, you were 
required to file an online report by December 31, 2012 and should 
still do so if you missed 

Accessible customer service is about understanding that 
people with disabilities may have different needs - and learning 
how to address those needs. It can be as easy as asking “How can I 
help?” and making small changes to how you serve customers with  
disabilities.  

Greater accessibility also means greater opportunity for 
Ontario businesses. The Martin Prosperity Institute found that 
improved accessibility in Ontario could generate up to $9.6 billion 
in new retail spending, and $1.6 billion in new tourism spending. 
People with disabilities are a growing market no business can 
afford to overlook.

Accessibility is the right thing to do, and it makes good 
business sense.

What do I have to do? 
It takes a few simple steps to provide accessible customer 

service.  These deal with customer service policies, service 
animals, support persons, customer feedback, and staff training. 

For more information on what you need to do, tools to help you, 
and to sign up to learn more visit ontario.ca/AccessON. 

The creation of the task groups is part of the recommendations of 
the Expert Advisory Panel on Occupational Health and Safety. Each 
task group has 12 members: six who are worker representatives and 
six who are employer representatives. They are expected to study 
the issues, gather information and report back over a period of not 
more than 30 months.

Vulnerable Workers Task Group
These are workers who have by definition “a greater exposure 

than most workers to conditions hazardous to health or safety and 
who lack the power to alter those conditions,” according to the 
expert advisory panel report. They include young workers, recent 
immigrants, workers new to their jobs or in new firms, foreign 
workers hired to address temporary or seasonal labour shortages 
and employed primarily in agriculture, hotel/hospitality and 
construction, workers with very low wages holding multiple part-
time jobs and workers in the temporary staffing industry.

The expert panel report noted that worker vulnerability arises 
for various reasons: not knowing one’s rights under the 
Occupational Health and Safety Act such as the right to refuse 
unsafe work; having no work experience or training that is job- or 
hazard-specific; and being unable to exercise rights or raise health 
and safety concerns for fear of losing one’s job, or in some cases, 
being deported.

We need convenience store 
retailers to participate in 

Canada’s biggest petition ever!
Petition Campaign runs 
from March 15th to May 15th, 2013.
We need participation from everyone for it to 
be a success.

GET INVOLVED!

SIGNATURES
 REQUIRED

Here’s How:
Pick up a “Free Our Beer” kit at the OCSA booth 
at ConvenienceU-Toronto (Booth # 1112)

If you are not going to ConvenienceU-Toronto:
Phone the OCSA office for a kit:  (905-845-9152)
Go to www.freeourbeer.ca and download the 
petition
Go to www.conveniencestores.ca and download 
the petition

Each store needs to get 
300-500 signatures to 
make this work.
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