
The Liberal Party won a convincing majority 
decision in the recent  Ontario election - a stunning 
result that pollsters did not see coming.  
Led by Premier Katherine Wynne, the Liberals won 39% 0f the 
vote and 58 seats at Queen’s Park. The provincial government 
will now move forward after a short time and reintroduce their 
May 1 budget which did not pass when both the Conservatives 
and NDP would not support it. That triggered the election. 

The Liberals now confidently plan to get Ontario’s economic 
engines fired up again. The legislature resumes on July 2 with a 
speech from the throne that will present the government’s plans 
for moving forward. After the budget is passed in July the house 
will rise and possibly not reconvene until October. This allows 
the new cabinet time to settle in and digest the challenges to be 
faced.  

At OCSA we will keep the pressure on and are not sitting idly 
by, waiting for the Fall. We have already met with several Liberal 
MPP’s to discuss various ongoing files including contraband 
tobacco, the Smoke free Act, Beer/Wine opportunities and key 
issues involving the Ontario C-store industry. 

A quick transition has started now as the new majority 
government knuckles down to implement their budget and other 
items that had to wait to be reintroduced. It is expected that the 
tobacco flavour ban will be reintroduced and increased penalties 
for anyone selling tobacco to a minor. We know that Ontario 
customers still have the issue of beer and wine being sold in 
Convenience stores paramount in their minds. OCSA has a 
continuing dialogue with politicians to eliminate the Beer Store 
monopoly and to review all the pertinent issues that will create 
an open, convenient and competitive beer market.  

We will continue to strongly raise the issue that over 
400,000 Ontarians support the key point - that Ontario’s alcohol 
retailing laws are antiquated and need to be updated as soon as 
possible. We really don’t think the foreign-owned Beer Store 
should be afraid of some local convenient competition.  

We are asking all our members to keep talking with 
customers and local media about this to reinforce our relations 
particularly with the Liberal party. 

Working with our Government Relations agency, we will 
meet as many of the new MPP’s and Cabinet Ministers as 
possible to discuss our issues and keep our profile visible. This of 
course started last Fall when we held Lobby Day at Queen’s Park 
getting face-to-face meetings between politicians from all sides 

and retailers to outline many key issues facing our Members 
personally. 25 retailers volunteered to join us that day and we 
are hopeful their time and efforts left a message that will not be 
forgotten by the new government. 

We know that unshackled, the Liberal majority government 
has bold plans to improve and extend Ontario’s economy and 
our industry will benefit directly from that over time. The total 
plan will cost $130.4-billion with  a $12.5-billion deficit which 
the Liberals predict to clear by 2018. They plan $11.4-billion for 
major hospital expansion and a 10 year plan to invest $29-billion 
into transit and transportation 
infrastructure. They plan to 
reduce gridlock, particularly in 
the Toronto area but also 
throughout the province to 
reduce the lost productivity 
this creates. They also plan to 
boost post secondary 
education. And they now have 
a mandate to make it all 
happen over the next four 
years. 

The Conservatives have 
now lost four elections in a 
row. In retrospect people were 
scared by the thought of 
cutting 100,000 public service 
jobs and did not buy the 
dream of 1-million new ones 
being created. They are now 
searching for a new leader. The 
NDP made no progress in seats and lost the position they held to 
be able to contain a minority government.  

We are fortunate to live in interesting times in the best 
location in Canada. Our economy will rebound and our industry 
will prosper as we move forward. There is much work ahead to 
get our key issues addressed and our sleeves are rolled up! 
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Liberals dominated the 
Greater Toronto Area to 
gain their majority

Dave Bryans with Premier Katherine 
Wynne last Fall at Queen’s Park, 
OCSA Lobby Day, October 30, 2013.

Ontarians 
decide on 
majority government

CONVENIENCE CONNECT is available to download anytime 
on our website: www.ontariocstores.ca - even back issues. 
We stay in touch using Social Media. We now have 
over 1250 followers on Twitter comprising everyday 
folk, people in our industry, media and politicians!  

 http://twitter.com/OntarioCStores

CONVENIENCE CONNECT

mailto:info@conveniencestores.ca
http://www.conveniencestores.ca
mailto:info@conveniencestores.ca
http://www.conveniencestores.ca
http://twitter.com/OntarioCStores
http://twitter.com/OntarioCStores


Etalex store fixturing 
solutions 
Etalex specializes in metal fixtures, shelving, wood 
furnishings and heavy-duty racking systems. The 
company offers a variety of fixturing solutions suited 
to the specific needs of Convenience retailers. 
including tobacco shelving and cabinetry 
installations. 

Etalex has an established reputation as a 
manufacturer of quality products. They have a 
standard line of fixturing solutions and an 
experienced design team that can ensure quality 
results. 

For more information, contact:  
Joe Doan 
905-479-1458 
jdoan@etalex.ca         www.etalex.ca

School is now out and we can expect to see the 36 local health 
board mystery shop programs for tobacco products to be 
aggressive for the summer months. 

We have seen more charges this year as a result of some over 
zealous tobacco inspectors in specific areas of the province, 
notably Hamilton, Niagara Region,London and Kingston. Our 
Members must be tenacious about this - more so than usual 
perhaps - and have all staff request ID from anyone who 
appears to be 30 or younger trying to buy tobacco, 
lottery or any age-restricted product.  

We recommend all Members follow the following steps: 
A. Train all employees under the We Expect ID program to 

identify and ask for photo ID 
B. Anyone who appears to be 30 or younger should be ID'd for 

tobacco and lottery 
C. Employees face a $365.00 fine if caught selling in a 

mystery shop  
D. Before every shift have a review of age testing expectations of 

each employee 
E. Automatic prohibition is being enforced after 2 fails in a five 

year period. 
F. If unsure of photo or age of customer, demand they declare 

their age prior to the sale 

We have to be more vigilant than we have ever been and 
turn away any/all individuals who will not cooperate 
when it comes to being age tested for tobacco and 
lottery. 
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Zomaron offers OCSA 
Payment Processing  

OCSA has selected Zomaron as their preferred provider of 
Merchant Services (Debit and Credit Card Processing) for its 
Ontario Members. The association required a reliable, reputable, 
and competitive member partner for electronic payments 
processing solutions for its membership. Zomaron was chosen 
for its proven ability to deliver on customer needs and offer 
preferred OCSA rates. 

"Convenience stores in Ontario deserve to have a vendor 
that allows them to compete with processing costs that larger 
retailers enjoy. We are pleased to have Zomaron offer 

competitive rates for our members. Zomaron has demonstrated 
a strong level of service for small businesses in the province," 
said Dave Bryans, the CEO of OCSA. 

Zomaron's parent company, Posera-HDX Ltd. develops, 
deploys, and supports restaurant point-of-sale software known 
as "Maitre'D",  is a Sharpe Cash Register wholesaler, ATM 
provider and supplies DVR Security solutions. Posera HDX is 
found in tens of thousands of businesses worldwide in eight 
languages. 

Contact Zomaron Merchant Services to get your cost saving 
review of your current statement and side by side comparison of 
savings. Call 1-888-900-9192 ext 765 or email your statement to 
ocsa@zomaron.com.            www.zomaron.com

Convenience Stores 
Applaud Windsor 
RCMP In-Store 
Contraband Tobacco 
Seizure 
The Ontario Convenience Stores Association (OCSA) is 
applauding Windsor RCMP for their recent seizure of 232 
cartons of illegal cigarettes at a local convenience store in the 
Windsor area June 24, 2014. 

"The OCSA maintains that it is never acceptable to purchase 
or sell illegal tobacco products, nor do we condone this activity 
in our stores," said Dave Bryans, CEO of the Ontario 
Convenience Stores Association. "While we are very 
disappointed to see this happening in any convenience store, we 
are pleased that the RCMP took appropriate action in stopping 
this illegal activity." 

The OCSA has taken a strong stance on the sale of 
contraband tobacco, actively encouraging the provincial 
government to continue its fight against this illegal industry. 
Local retailers in Windsor are encouraging the provincial 
government to adopt budget commitments aimed at tackling 
this illegal industry. 

"Our retailers are told from day one that buying contraband 
is against the law, and that participating in the illegal tobacco 
trade supports organized crime," said Bryans. "This store is not a 
member of our Association, and it certainly is not representative 
of other convenience stores in Windsor." 

Through retailer training programs, age verification and 
communication on the dangers of contraband tobacco, the OCSA 
is doing its part inform retailers that it is never ok to purchase or 
sell illegal tobacco products. 

"We agree with the Windsor RCMP - the sale of contraband 
tobacco remains a threat to public safety," said Bryans. "The 
OCSA will always stand alongside both government and law 
enforcement to ensure that this illegal activity is not taking place 
in our stores," said Bryans.

Ontario Age 
Testing 
Reminder
Mystery Shoppers are out in force!
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OCSA Summer Poster Campaign 
We have launched a summer initiative to 
promote  responsible drinking & driving habits 
in Ontario as a low key message. 

Gateway Newsstands will be running the 
poster campaign in over 80 TTC locations and 
Hasty Markets will be installing a 1'x2' foot 
poster on their back walls for the summer 

Every OCSA member is eligible to 
participate in this program to demonstrate responsibility in each community 
and send out the message to customers everywhere. 

If you would like to include your organization participating please contact 
Donna at the OCSA office at:    (905) 845-9152 or email: 
donnam@conveniencestores.ca This is a true community message that will be 
embraced by many citizens and even the media if it gets any legs going 
forward.

A message from your  local convenience store. 

Enjoy the summer!
If you drink, don’t drive. 

The Ontario Convenience Stores Association (OCSA) represents 
more than 7,000 convenience store operators throughout the 
province who are committed to Responsible Community 
Retailing. More than 3 million people visit convenience stores in 
communities across Ontario every day.

!
Community Partnerships   !
As a parent, could you ever imagine 
the thought of your child going 
missing. To just disappear! Every 
year this is a reality for more than 
40,000 parents; as reports for this 
many missing children are taken by 
police services across Canada. 

Mac’s Convenience Stores 
recognizes the critical importance 
partnerships play in the prevention 
of crime to maintain public safety; 
and the positive impact such 
collaborative actions can have on 
protecting the vital interests of a 
community. This commitment to 
community safety is the 
cornerstone of their corporate 
responsibility and philosophy of 
Crime Prevention Through 
Community Engagement. 

With approximately 1600 
stores in communities large and 
small across Canada, the Mac’s store presence can help extend the reach of disseminating critical information to the public in a timely 
fashion. With this in mind, Mac's Convenience Stores partnered with MissingKids.ca back in 2012 to display MissingKid Alerts on 
their in-store digital media screens across Canada.  

To mark International Missing Children’s Day in May 2014; Mac’s Convenience Stores stood with representatives from the 
Canadian Centre for Child Protection’s MissingKids.ca program, Toronto Police Chief William Blair and members of the Toronto Police 
Service to create a partnership in helping bring Canada’s missing children home. 

In addition to creating awareness of missing children, starting in May-until the end of August, Mac’s Convenience Stores will be 
encouraging their customers to donate spare change at the counter of any Mac’s store in Ontario to support the work of MissingKids.ca. 
With the help of their media network provider, iSign Media Corporation, Mac’s have developed a Public Service Announcement which 
will play on the digital media screens and store staff will also be wearing promotional buttons, which were provided by MissingKids.ca 
to remind our customers of this fundraiser.  

Keeping children safe should be a priority for everyone; teaming up with MissingKids.ca and the Toronto Police Service in 
achieving this goal shows the continued dedication Mac’s has towards community safety. 

By working together and creating awareness, Mac’s is doing their part to ensure more children are safely located and returned 
home.  

Sean Sportun, ICPS 
Sean Sportun, ICPS 
Manager, Security & Loss Prevention 
Mac’s Convenience Store 
sean.sportun@macs.ca 
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MISSING KID ALERTS

The National Association of Convenience Distributors have joined the 
Canadian Convenience Stores Association (CCSA) and the Ontario 
Convenience Stores Association (OCSA) to form a single voice for all 
C-stores in Canada. By this move the industry will be stronger and 
share the common goals of the organizations and make the industry 
more efficient.

Ontario increases 
Minimum Wage effective 
June 1, 2014 
You are reminded that the general Minimum 
Wage in Ontario increased from $10.25 to $11.00 
per hour. 

Student Minimum Wage increased from $9.60 
to $$10.30 per hour.
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INSTANT WIN PRIZE STRUCTUREINSTANT WIN PRIZE STRUCTURE
PRIZE 
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NEW ODDS  

1 in 296,602
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CURRENT ODDS  
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1 in 31.4

1 in 51.9

1 in 18.3

1 in 8.6

TRIP

1 in 3.81 in 3.81 in 3.8
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